PROMOTING YOUR PODCAST

Guide to growing your podcast C-SUITE NETWORK"
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What's CODE SWITCH? It's the fearless con-

Just Getting Started?

Complete 5-10 episodes before you launch
Publish 3-5 episodes when you launch
Line up early reviews and subs




New & Noteworthy

DOES A PODCAST
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HowW to
eve ra ge * 70% of listens and downloads happen on iTunes
ITU n e S ? e Consistency matters!

* Quality over quantity?

* Create stunning cover art




Podcast Cover Art Maker & Templates

ste a custom cover artwork that serves ' visual representation of your podcast.

Create now for free
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"Create Once.

Publish Everywhere. "Create Once. Publish
Everywhere. Grow Your

Podcast
directories are . T8
like movie
theaters




TIPS
INSIGHTS

THE INFORMATION YOWU NEEO

TOP .
FIVE

VORI

Listen 1o my show www MyShow. com

 check msTAGRAM STORKES) |
PO%ST
YOU NEED on ?’0

RIGHT NOW.

Promote on Social Media

. Soundbites, video, images, teasers, _

. Tease the next episode 24 hours ahead

. Share more often MAZ' N C'

. Post on more than just Facebook! S GOES
ere THAT
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DON'T BE AFRAID TO MAKE YOUR EMOTIONAL VS. RATIONAL ANDREW ZIMMERN

C-SUITE NETWORK BRAND’S VALUES PUBLIC WHICH ONE ARE YOU7 C-SUITE NETWORK SAYS H|S TV SHUWS
A ’ = | A | 1 " d
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HAVE A “TROJAN HORSE"

|\/| iCFO CO ntent 87% of all content is consumed on social

media



Convert Audio & Video To Text

Humans Working Side By Side With The Best Speech-to-Text Al

Transcription Captions Foreign Subtitles
$1.25 per minute $1.25 per minute $3-7 per minute
Convert audio or video to text Caption your videos Translate your videos with foreign
subtitles

Turn Your Episode into an Article

. Zoom

. Rev.com or Fiverr s traducidas




Scooping Up Authentic Leadership Lessons with Ben & Jerry’s CEO, Matthew
McCarthy

Everybody loves the ice cream man. And man, | may have interviewed one of the best men in the ice cream business — definitely one of the
most authentic business leaders.

Matthew McCarthy is the CEO of Ben and Jerry’s, one of the world’s most recognizable ice cream brands. One of the main things they
are known for are far-out flavors like Half-Baked, Chunky Monkey, Chubby Hubby, and Cherry Garcia (my favorite), just to name a few.

Ben and Jerry’s is also known for being a company that “picks a side” on hot button issues like racism, the environment and voting rights,
even within the corporate confines of international conglomerate, Unilever. In fact, before taking the helm at Ben and Jerry’s, Matthew
ran Axe, the male-centered body spray known in its early years for what some would call brash marketing.

Our interview took place during a recent C-Suite Network Digital Discussion where we talked about flavors of leadership, causes, and
caring, or as Matthew called it, the “Chunks and Swirls” of business.

We started the conversation with me asking if they were afraid to ‘piss people off’ with the social causes they support. Just like the company
itself, Matthew wasn’t shy with his answer.

&R | Taking a stand is easy for Ben & Jerry's CEQ

C-SUITE NETWORK"

All teams and companies are in the business

as simple as wanting to be more sustainable. He threw an impressive figure to prove his point — 75 percent of consumers think recycling is
harder than doing their taxes. “Consumers expect us to be part of the solution and help out,” Scott said. He continued, “We believe strongly
that you can do good and do well as a business.”

These directives don't live in a vacuum — but they come down straight from the top. Their shareholders play an integral role in the company’s
sustainability efforts. For them, it's a simple equation, improve shareholder results by increasing sustainability; it's not a trade-off. The proof is
in the numbers and their stock prices. Scott says that “In the end, it’s all circular. If you think of plastic as a packaging component, you have to
make sure we're investing in that entire ecosystem.” Basically, sustainability is good for business. It drives stock prices up, gives the brand
more notoriety in the sustainable ecosystem, and the customers reward you with their loyalty. It is truly a full circle.

Like every other business out there, PepsiCo has been touched by the effects of COVID. With foodservice representing 20 percent of their
total business, a $5 billion business, Scott describes “foodservice” as “where you are when you are not at home,” which translates to stadiums,
restaurants, schools, theaters, etc. It's obvious that industry has taken a huge hit; however, Scott is proud of the way the company responded
to help — not just their own employees, but the communities they serve.

The first thing they did was look after their own people in the frontlines — those in stores and those serving others. Scott says they've come
closer as a result of these efforts. The next thing they did was pivot to meet their customers’ needs, especially around deliveries. They have
partnered with the Great American Takeout and Drinks On Us, a part of the Global Citizen program. PepsiCo has also raised money, $24
million, by partnering with Guy Fieri and the National Restaurant Association.

@ Evenbig Big brands ke ISRAEDING BRANDS AND HELPING -

PEOPLE DURING COVID-19

None of us knows the future,

C-SUITE NETWORK

This shift was not in the plans back in February, so like everyone else, they’ve shifted to put processes in place to help others. | firmly believe
it's our duty as “Business First Responders” to take care of our employees, customers, and clients.
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» Audiograms: Getaudiogram.com

Tools to Convert Your  Podcast to video: Wavve.com, Headliner.com
Podcast Content - Audio to text: Zoom, Rev.com




Social Post Templates

e Canva
* Fiverr

* Creativemarket.com

SUCCESSFUL BUSINESS
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Leverage Your Guest’s Make it easy for your guest to share
AU d ie nce . Quotes, images, audiograms

EPISODE m
07 ‘_ _'

INSTAGRAM

MARKETING
SECREES
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Facebook Ads

. Facebook ads
- HINT: Target 1 interest




Talk to Your
Listeners

Ask for feedback (cover art, guests, topics)
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The audience you want is already listening
Cross promote shows



Find Online Communities

LinkedIn/Facebook Groups
Clubhouse meet and greets



Add Calls to Action!

Tell listeners where to subscribe, download
resources, purchase
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Don’t rely on directories



NEWS MOBILE v GADGETS v DESIGN v PHOTOGRAPHY v REVIEWS v MORE v

The Most Popular NEWS MAGAZINE

TEcm Ews 728 x 9o Ad WordPress Theme

powered by Newspaper €Xperience the change!

Robots helped inspire deep learning might become

Armin Vans - May 4, 2015

MOST POPULAR : indov Appl M STAY CONNECTED

Experiencing the new Oculus Rift f 21763 Fans
VR headset

Simple form creation and
storage. built for developers.




7o} Home (&3 Global v &% Lifestyle + () Fashion { Gaming ) Fitness () Video More

TRENDING NOW The Weirdest Places Ashes Have Been Scattered in South America

#1 Selling Media
Theme On WordPress

- \
" TRAVEL

Work Out as Much as
Possible During Your Al
Inclusive Vacations

Turn Your Content into a Media Site For

Your Industry! ' l L@'

akeup to\Wear Daily, No

Themeforest.com (Newspaper theme) Matter What You've Got Planned Blc *‘-' Huacke
Industry, Cutti ngaP
Earnings

David Lee - June 3, 2020

GLOBAL NEWS All

‘ ll . y ' i More and More People Stay

Home as Coronavirus Spreads

8 The Real Economy Has Never
Been Tested by a Pandemic



. Don’t rely on directories



Research Your Keywords

+ Volume... Y + Competition... Y +IAAT.. Y + Questions...

Keyword v~ Volume Comp. IAAT
digital marketing > 52,736 4477 7414
digital marketing agency - 9723 25.47 5,514
what is digital marketing "/ 8,580 1.84 162
digital marketing jobs WA 6,733 13.4 287
digital marketing salary =~ -/ 6,164 7.26 17 @ wordt rac ker
digital marketing mana... " 5,622 17.21 908
marketing digital o 4,302 3132 14,295
digital marketing course  »/ .~ 2,757, 19.07 1,454
digital marketing mana... /- 2,406 8.02 27
digital marketing speci... -~/ 2,290 151 499
digital marketing servic... /o 2,035 18.9 1,396

digital marketing certifi... .00 1,941 9.58 61



Discover Content |deas

Ubersuggest

Want more traffic? Ubersuggest shows you how to win the game of SEO.

Just type in a domain or a keyword to get started.

Content Marketing English / United States v “



KEYWORD IDEAS

KEYWORD

content marketing

content marketing institute

content marketing strategist

content marketing strategy

content marketing world

content marketing agency

content marketing examples

SUGGESTIONS

TREND

VOLUME

14,800

2,400

1,900

1,900

1,900

1,500

1,000

CPC

S11.64

$12.13

$16.04

$23.63

$7.94

$20.02

$9.80

29

10

32

36

43

11



Content Ideas: content marketing

PAGE TITLE
URL

Marketing Legend Seth Godin on the Future of Branded Content
contently.com c

How To Write a Small Business Content Marketing ... - WPS Office Blog
blog.wps.com z

29 Essential Content Marketing Metrics
huffingtonpost.com c

To Make Your Logo (and Business) Sparkle, Reach for the Star | KOTAW Content
Marketing

kotawcontentmarketing.com ]

How To Create An Easy Content Marketing Strategy You'll Actually Use
forbes.com c

How to Hire a Content Marketing Manager
digitalmarketer.com ]

(and Useful) Platform for B2B Content Creation ... - Web Marketing Pros
webmarketingpros.com c



AnswerThePublic.com

Discover what peopl e asking about...

Content Marketing g | D

2

content marketing roduct Use 1-2 words for best




Discover Where Google Sends Your Traffic

{=
Jo

GO@g|e lcontent marketing

content marketing

content marketing institute

content marketing strategy

hubspot content marketing certification

types of content marketing

content marketing agency

video content marketing

content marketing jobs

benefits of content marketing

content marketing examples I
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what

what content marketng 13 not

what's content marketing

how content marketing works

how content matketing is changing the game
what is content marketng cxamples

whal is conlent marketing strategy

whal is content marketing pof

what i$ content marketng hubspot

what is content marketng in hind:

what is content marketing in se0

what i3 content marketng 2013

what is content marketng and why is it important
what is content marketrg quora

what is content marketing manager

whal is content marketing writing

what is content marketing forbes

what doss content marketing manager do
what is content marketing 2017

what are confent marketing locis

what it content marketng plan




X

. how content marketing has changed . is content marketing dead

{ ) how content marketing works () is content marketing worth it
how content marketing drives sales is content marketing effective
how content marketing helps is content marketing

e

how content marketing is changing the game is content marketing the best
how content marketing is content marketing videos
how to content marketing 101 pdf what are content marketing tools

how to content marketing strategy what are content marketing strategies



HOW TO SEE 3X MORE TRAFFIC
FOR 1/3 OF TH

[

People go to OW TO SEE 3X g=
) ) ORE TRAFFIC FOR W«
*ETRIcCTii(Si-]dM z OF THE COST

55 = S

one reason... PERRY BELCHER
° ° cipal, war Room
I m med Iate | oomMastermind.com

results.

- PERRY BELCHER

Principal, War Room

with PERRY BELCHF’
@ o« . Principo’ "~

WAR ROOL!

People go to Paid Tre RepurpOse Your
for one reason...
Content

immediate results.
- PERRY BELCHER

Principal, War Room
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Red = Closing / Selling Underline = You're in Conitrol

Black = Content / %old = Pay on Demand
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How We Create
Leads WHILE

Creating Content




STRESSED OUT?
TAKE A BREATH.
TAKE A BREAK.
IT MATTERS.

Author & Entrepreneur,
Do You Zoom, Inc

an? aake it cley

TRANSFORMING BUSINESS
MODELS THROUGH ANALYTICS

MDER PARITY GAP --WHY DOWESTILLHAVE AGAP IN
BFOARDROOMS, HALLS OF CONGRESS, AND THE C-SUITE

WEDNESDAY, AUG 19 @ 2 PM ET

LEADERSHIPSERIES DIGITALDISCUSSION
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Invite to Special N\ THISISMARKETIN

A CONVERSATION WITH SET 44l

Event

Email invites
LinkedIn to Opps
Member Yes or No?

ARIANNA HUFFINGTON
THRIVE 6L0BAL




How to Get on Podcast Directories?

Listen on R COMMUNICATION PURCHASI o

QUOTATION

® X A PROMOTION
@ Apple Podcasts Jumwom  sacean  ViSiON S

MANAGEMINT D VELOPS

FINANCT s

e

MARKETING

MEETING PERFORMAN
CHANNEL
o ﬁ P Listen on DEVELOPMENT
.V Google Podcasts «
DITS

QUALTY CONTROL

pat ™
Listen on

L] 3 ¢

CALL CENTER

/ N MARKETING ‘ﬂ
QUOTATION
PUBLIC RELATIONS SRt st
ARCH DEVELOPMENT HUMAN RESOURCE
Listenon HUMAN RESOURCE RESEARCH
INVOXS
pocket Casts ! COMMUNICATIONS
CREDITS PRICING PRESENTATION .
PROFIT PRODUCT FEASINILITY BONUS



the question is... how do we capture their attention NOW?



CREATE Content Editorial Calendar

» Get a 50k foot view of your content
* |dentify milestones
« Spot gaps

* Manage backlinking



Annual Content Marketing Calendar

JANUARY FEBRUARY APRIL JUNE
AUGUST SEPTEMBER OCTOBER DECEMBER

JANUARY

CONTENT DEADLINE CALL TO ACTION CATEGORY METADATA




Weekly Social Media Schedule

MONDAY

TIME CONTENT TITLE COPY PHOTO LINK CLICK ENGAGEMENTS
12:30 AM

4:30 AM

8:30 AM

12:30 PM

4:30 PM

8:30 PM

FACEBOOK

TIME CONTENT TITLE COPY PHOTO LINK CLICKENGAGEMENTS
2:30 AM

6:30 AM

10:30 AM

2:30 PM

6:30 PM

10:30 PM

. wemwww
TIME CONTENT TITLE COPY PHOTO LINK CLICK ENGAGEMENTS
8:00 AM

12:00 PM

8:00 PM

TIME CONTENT TITLE COPY PHOTO LINK CLICK ENGAGEMENTS
8:00 AM

12:00 PM



Business Headline Sample List

=

The No-Brainer's Guide To: ______

All You Need To Know About:

Your One Stop Guide To

How To Do The Smart Way

The Definitive Guide To

The Ultimate Guide To

A Step-By-Step Guide To

The Only Guide You Need To

How To Drastically In [X] Easy Steps

How To Drive Without

How To Create The Most Simplest Way

How To Skyrocket Your The Smart Way

How To Reach Your Without HavingTo ______
How To Leverage To

The Practical Guide To For

How To Catapult Your Using

How To Increase And Quickly

How To Quickly

The Complete Beginners Guide To

An Advanced Tutorial On

Taking Your To The Next Level Using
HowToUse________To

How To Make When

Rock Your Using My

How To Really

The No-Nonsense Guide To

The Simple Guide To
[X] Ways Investing In
e [X] Monster Ways To
7] [X] Most Effective Ways To
Y [X] Most Creative Ways To Boost
7 The Best Guide On The Web For
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Can Make You

w
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100+ Business

Headlines



National Holiday Social Media

Schedule
Subject Start Date End Date
: f
ra C e r 275730




CONTENT TYPE CHECKLIST
COMMENTS

Blog post

List

How-to Guide
Q&As

FAQs

Explainer Video
Case study
Testimonial

Content Type

Company news

Product review .
i Checklist

Newsletter
Email

Guide
E-book
White paper
Worksheet
Checklist
Template
Infographic
Diagram
Data Visualization
Video
Podcast
Audio book
Webinar




